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why employer branding matters.
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employer brand research set up.
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= ANOAFHIREME (ERI/ EEn/ BB KE), BLER, HE

1431

- i

18-24

25-44 |

45-64
HEKE

&L
B

=1

&5ty FIL: 3513
SAEHERS: 202051 H22H ~29H

a0

51
1%
%
18
% 63
19 %
%
28
23%
% 49

%

GIE IV

A

EROBE -8
FEHRNHE -HE

~ i~ o~ o~

BEX-BEX
R ORBE
Em(EX)
24

ZDith

18-247%
25-347%
35-547%
55-647%%

22
%
8%

2%

%
5%

1%

18

%

9%

51
%

53
%

Hitde

dimE 5%
HiLA 6%
Y] bo%
F{S#h s 5% ’
B 12
A 7 % 20
hEM S 6n C
' 8%
1. dbimE
2. BEHF.AF.EW. ME. L. ES
SR, BB BE, TE, mRE., @B
4. #HB. =L, B EH. LB R
53, B0, KB, =5
6. #E. RE. TR, K. EE. f3rl
7. BE. BR. @, BB, 0
8. fEE. FI. BE. S5
9. B[, EE. RIG. BBAR. X5 . Bl5. BIRSE. i



sample composition

E LN 7

£

B HE OKER
SE-REE (ER-AR)
sy
Bhait-HREH
e
NS EFE
Bk A
Ba-BRY—ER
ESRELE (oD
SE-RIRE
FEEE
HF. R B —ER
BE-HHR—F—ER
BHE W
#E
R4, ER. 2B
Hamg
4 185 LYY T—ay

a0

18%

In japan.

Bt

b=giding

=t

FhAR. AEER
EHE.TUREAVRE;
Y—EX-BREREE
BRRAERSEE
REISLUVBEEBEOREE
R - O EER - fHII T
ZTOMBESEEREE

ZREEEE REMES (h=2,813)




HARDHEIRER

EVP drivers.

e




IS ESRIC
BEFHNKRKDHBZED.

= ~
ROEEGIEHE top 5 =EN BA FUTREE
japan 2020 2019 2018 (APAC)
BEKEOHS O, BRELOTRE 65% . | 7
BRE SIS IR R 60% - 61 ’ ?g 2/2
V=954 TIN5V R 45 ! 41
N %
REL-ERA#S 43 l 43

' %

30

RIGFT

R AOFHENE R/ Fn/HBHKE) BOEFEROFMC. BESEROHEBIE.
hboEPUvI

a0



EEN

“BEFHARDDIID” & “DEMNTE
TWBERDHNTNDED” DX vyT
FEAFLLTOMEESZOHS=5HIC
BERERTY . SHIC.KEEHRE
DEBREICI OTREEINTINSEEH
LTWWBEDITHL TR FI—0T B
CET. INLF vy T#IBHL=0H12
BELQERERLET,

a0

ATRHETETLS, &fo

EEMLEROLNTNDLD

ERAEIZ T SR EDHE

83T—U34TINTFUR
4 BT DREM
5 BIKRWNMEELNHD
6 tt =BT
THEKEDESYL. BAELEDRKEE
8¥XvI)TVI DR
I REBPHEADEE
10 RFR M DL

BARODERZEICXI 52— &E7E

EY:
1 1 i Tl
2{5KEDBSO., BRIEEDTEE
SEA B AT DREM
4 RELER#E
5 BRI DA
6 XV IUT VT DR
TIREBEOHEADERE
8 IR RIS IR
9 T—PSA4TINFUR

10 EKRWNMEE L H S

BREODERER

1HEKEDTSP, BREELEDRE
2 B IS IR R
83T—DF4TINFUR
4 REL-ERKS
5 EREMEELHD
6 A AFI DL
1X ¥ )T VT DR
8 tt = AT
IRIBEVPHEADEE
10 ZFRM DL




RDBESFNKRDODIEDE
TENMRETES TS EEZZDHED DA

C\'II|-
B
R

BEFABHRICSROLILDZEFANRBETETLSE, BB

NBEFRYFEA, UTIE BEFARDDLDIE, BEED

[EENMRBMTETNDEZZDLD IZHRLIZEEIC, KETTEHE
NHLNT-IHBTY,

gap top 3
HRE B IG IR R
D—I5A4TINTGUR

HIKRNMEEAH S

a0



BARDEESFNROTNNSIL

F

187% -247%%

36%

DEEE FEHEICEKRRNMBEEZROTNSIN
[%25-347% (30%), 35-547% (29%) . 55—645% (28%)&
EABERIEVEFTHD,

35-547%

39%

DEIZFFIIHIETEERLERTHS ELTL
5, EWVHRDEITIXIZOHRIZEEETHAEE
EZTULEL, (FNEFN33%)

25-345%

21%

DEZEEIFBVNERERETERD TS, 355%-54%
&55-647% D2 AR (FZ DA EE R THEBRAELY,
(FNFN15%E14%).

55-647%

33%

X BEEINRLETHIEHITHEAZREL TS,
ZOZlFI8—24FmDERETIEHFYEER SN
TUVERLY (16%),

CHBEI)VITBHERBESESDTOTFAILEERE BN ZTET,

a0




S
o
[TLf)
X
M
Im

(1 Eoe
|

75

HEKEDESP. BAELEDTREE

D—9S54TINTGUR

17%

IN—RRA L TEILYTUY

ZEL:-ER#S

HEEEDE|E
(CERN:=HNE S5 IO FIES

@ Eit5

-“- employer brand research 2020, report japan | 16




switchers

and stayers

LT HANE
IHEE B £ DA D ELER

in focus.

ar



BRf T A ANEHRBICEEZFHLAADES
HAR xf APAC 7ori®s)

switchers (Blg3&) : @E1FE R TR L -

A 9%
APAC 15%

stayers (BEE): 1F7IEEFENREL

HAR 90%
APAC 85%

intenders (Bl E A& ): CNHOBDIELURNIZENBEEREFZEZA TS

HAR 12%
APAC 4%

a0

) d research 2020, report japan | 18



EREE L= A&
NI >T= A D LB

BRESE
2019 2020

11% - 9%

DEZFEMN. BEIFLAIC
HEREEAFLE:

DEIZFEFEN, IREDENFEEIC
BFEYEL

a0

HEKEDESP. BRELEDRRE

D—IZ5A4TINTGR

ZEL-ER#S

SO R FEE

employer brand research 2020, report japan | 19




S ERF DS

BRIE AE
2019 2020

13% > 12%

MIND LT ELRNIZEFE T .
TEEEZTCNES V=024 TI\TVR

HEKEDESP. BFELEDTERE

EREHHIRR

ZEL:-ER#S

-“- employer brand research 2020, report japan | 20




Brbe A CEREE RIE D

O)E/ 2 588 R
=1 JX

e E R

9O (EEIDUTOXEICEE
“FAILLTDER CEREEHLIERLESELT-:

51%
44% 44%
40%
- EYIEL R - EFEEA A &Y AR THL
® EREE ERERE

48%

Mt ELER-BEDIEESEE
HICERE - (XERELTLVS,

a0

apac

64%

Attt LR DEEEZEE
HICERFE - [LEREL TV,

42%

Attt ELE R F=Fr D R TR
I+ E B B CERB = (38R
BELLIELTNS,

64%

Attt ELEARF=Fr D DRI TR
NG & B B (< ERB £ = (38R
BELLIELTNS,




BRBE(C k- T

FIBAICTADE LZE1~10%DINAEZER

HRlk 1% DFG 5-
o HA
3% 4% _ EHoi
1-5% &0 0
26% 6-10%1& 40 O

8%

15%
15%

19%

11-15%8 0
16-20%185 0
g2k}
30

MHIEEE LY B MARE R TR
BEL-HEZ 8 (X1-10% D UL A1
=ERLI,

APAC

47%

AHIEEZE LY B AR ERD TR
BEL-HEZ B (X1-10% D UL AE
=EBL=,

a0




SRS LB R E O
DI

% NEEIDLUTOXEICEHLE
‘TR LI T DB TEEL-

B
52%
DESBWHBNEETHILERD 42%
apac i 4% 48% . 49%
7 6 0 /O TR—Sr—PRELOBEDYLEL BHERUTOMBHEOEL BB HO R
MELBORBNEETHILERS
@ ik LA ETIE

a0



ELREIE AR D TSR
fihtt KUIRLME R BFRIEE DI TELY

51%

D18—24 (I TRAELYEWMEEEZ GO
BT AERICHD.

44%

D35-547% (Lt DREEBIEAF DIESAKY BN
THNEEHERNDZH5EL TS,

TR—Tr—EDEHYAEL

43%

N25—3MF I L= v —EDBEHYDENIEMN
SEIEROEELRERICESCEIZAELTWNS,

BEAEHBDOMEDIRTYF

52%

D35-54F D A E DM EEE AN DM IEHA—E
LB NISBB T 5B Az, CNIL25-34FD
TI—TIZRBEELE>TINS(41%),

BHHIEH DRI

49%

NI5-54FDANEFLEFICENELRZIESHE
FTHDFEIFFEH TV EMABLAGEWLERIZ L,

a0



in focus.



ROFEENFEZZITTOTHRIONERERLTILS
&R £

RBEOEEF L fEERRIR

EMOKEER KR TERD

HINTAHIVIRER)
@ EHH @ BEHAMNWTERIZZITTLS

click here for full results.

a0




FRAID
OB AREERFIEEIZDONT

18-24% 35-545%

62% 69%

DEEEFZEEDHTIENRIBNINTHLHE ORBESIREE. BEHEOLEHDLE—HD

EZ&L TS, Chif25-355%(52%). 35-547% HWRLA—BBEAMTHSEEZTINS,
(49%), 55-647%(36%) DL ELLE L F-LERD

BLWHFTHS,

25-347% 55-64%

56% 63%

DEZEENFECEZENRIB AN THSEREEL  [TERIKBROY /ST DILIKRD K574 BINRIRIZ
T3, CNIE35-545% D 42% . 55-647% D 34% & MARBE. EHEDOLEHDIDII—EHDILLVEL
ERLE-EEREEVHFETHS, NEAMTHEIEEZ TS, .

a0



deep dive

EVP drivers
2k B D S

2020 employer
brand research.

-



BEFENKRDHLD
MIFIEESFRIC,

- ANC]S

HEKEDBSP. BIELEDREE
RS IR IR

T—=934TINFUR

REL-ER#S

5

RGBSR
BIRRNMEELH D
MBHREOREM

BN-EREERE
FrUTTITOMRE

EHREAMER T ANFETESLIITLTVD
HEIRDOFREE

G- g R i
ERmEORKDRME

BRIEOHE~DEE (csr)

BB

FEEIOBGHESNIER., CNODERE. EHOILTOAVY—TIUREEODIDICKWNNIEILEET,
ZTDEH. FTNLERIE-WET HoLIF. EHDEVPIZE>THBOHTEETY,

a0

/

—

\
4

[T

i
~

20194 E 1t

l€€€3293¢>

Ceecs

japan
2019

64%

61%
45%
43%

33%

japan
2018

65%

60%
41%
43%
30%
31%
32%
31%
25%
22%
21%
20%
18%
18%
13%
9%

apac
2020

55%
41%
47%
45%
26%
28%
23%
38%
31%
38%
20%
27%

22%




hmh
[T

Kt

EVPIEZED
B 24 Rl

2

BEKEDES L, BABLEDTEE
BB R

T—95A4 TNV R

FELEHHBRKR

HIRRVEELHD

BHEAREOREM

BN-REERE

a0

55%
66%

51%

62%

67%
FrITTITOHE

EHRBAMERITAN FETESSIITLTS
LEIBDFER

HERMFTE

MEDEM. Y—EXDIRH

it

REBOHE~DEE (csr)

EX il rae s 30

Yo
18%

20%
18%

18%
18%

20%
13%

19%
14%

13%
12%

12%
5%

® it
® xit



EVPIEIZDE
2F IKEE R

BEKEDBSP. BRELEDRRE

RIE 5

8
Sk

T—95A4TINTUR

st

RUEHRR

a0

HEIRRNMEENHE

RHREDREM

Bh-REERE

FYUTTVIDHE

ERBAMERIT AN, FETESLIITLTINV

£ El L OB

33%
25%

iR i

REDHEM, Y—ERADREMH

it

RIEPHE~DEE(csr)

BRI BT,

12%
13%
9%
7%
® K- K
O EX-EfERE
BEeREEUT



EVPIEIZD
F 5 7l

IImII
[
R
Nt

66% 36% 23%
BEKEDTSO, BRELEDTEE 66% HERRENMENHD 30% M= 15%
57% 28% 199%
2 B REORE Y Sk BEREONG. Y— RO 13%
RSB IE 59% A 27% AR = 16%
()(]l!"‘() };o‘/” ;)()u‘,f“
T—HFATNTIR i @nrezam M 16% B E~ORECs) [l 14%
20% 21% 11%
43% 24% 18%
RELI-ERAKS 33% Fr)TFT7vTOHE 24% EHTRIL AT 8%
41% 22% 10%
47% 12% 12%
B BHREAMERZT AN, EBTERELSIILTNS
33% 21%
33% 0
19% @ 18-24i%
32% 25% @ 25-34%
RRIEBEARTR HENROFE ’
38% 24% 35-547%
37% 21%
® 55-645%

a0



EVPIEIED EE

)drﬂ

i/%f&:— HDHEFE (£

80
75
70
65
60
55
50
45
40

60
55
50
45
40
35
30
25
20

HEKEOTSV, BF
BEDFERE

2016 2017 2018 2019 2020

¥

2016 2017 2018 2019 2020

* 20178 (L R TOYLVOHSEE

a0

A

80
75
70
65
60
55
50
45
40

40

35

30

25

20

=58)

B R IR IR R

2016 2017 2018 2019 2020

RRTEHER

2016 2017 2018 2019 2020

60
55
50
45
40
35
30
25
20

60

50

40

30

20

10

=954 I\F2VR

2016 2017 2018 2019 2020

RERROMEELHS*

2016 2017 2018 2019 2020

REL-ER#S

60
55
50
45
40
35
30
25

20
2016 2017 2018 2019 2020

MEGHEOREE

40
35
30

25

20
2016 2017 2018 2019 2020



#

EVPIEEENEEE
g%f5 FEEDHER (£

Ehi-RESRE

35
30
25
20
15
10

2016 2017 2018 2019 2020

k]

20
15

10

2016 2017 2018 2019 2020

*previous to 2017: strong image/strong values

a0

0| & H)

40
35
30
25
20
15
10

40
35
30
25
20
15
10

FYITTVITDOHE

2016 2017 2018 2019 2020

ERROHS

2016 2017 2018 2019 2020

ERGEAMERITANTER

40
35
30
25
20
15
10
5

0

RIFOHEEADEE (csr)

20

15

10

TEHEXIICL TS

2016 2017 2018 2019 2020

2016 2017 2018 2019 2020

40
35
30
25
20
15
10

20

15

10

HEBOIER

2016 2017 2018 2019 2020

EFRIS B

2016 2017 2018 2019 2020



deep dive
employers




BFIEE

iz Pal: OEAY =i )

BN D IRBR(EE RIKBR A/ N T 1 D ILIRER)

RBEOEEF LA

EFRIR

REULBBHERR

HATHERUVESSALFHEDBIK

RHEOREDES]

F{ARIR

AR—Y L Dr—i

@ A8 (n=1,322)

RADNBEAKEEZD

70%
70%

64%

46%

RENR/BE

FETXE

RFLIVEII XN DL EEFE - E—EHEE

SHXBOBTER

WRITERIR

2HOBADBARS

@ &AM (n=1221)

* 15MEBHELEF. FRENSELIVTIDFAD2 DD YR TIUA LITREN, HEYMIHLUTILD50%IH LTRSS EL =,
BEITITOR—RIE. ERASN. EE L TCEORED YN R-AIZEETY,

a0

38%

33%



ADBSEFIIEDIIITMERZZIELTNDADTLELIAN?

HHFIEVTHEHASNSY—IL FLWMESRZRI -OICERSNHFEHAFER
HWE) = IILATAT & RATR—2IL

> o
indeed.com I 5

RABAY A+
(OFE.RAFE., T indeeditE

NA—TJ—=OIRED

NI E ST | recruit.net I 0
AMIRER*
: I 5
obs.com
A BN :
HMANDIKE, B monsterboard M 0%

ZEEHPORAR—D

— &0

RO TT
| I
google twitter
inkedin aceboo N 5o
LINE o
snapchat F 44%
[N >

V= NAT AT

@ 2020 ® 2019

a0



u—.%b\
b=

a0

EZEMNEDHONTNDELD

AP TIRETETLS

“BEFELKRDDILD” & “BENTETNVSEREDLNTLDLD” DFvyTE

BREILEHNERTELTOMEZSOHD=OI

BARDERAEMNRMLT
AXAESI)

(== S i
2 HBEKEDFEO, BAIELEOREE
3 HBHREDREM

4 BEL-ER#ES

5 EIEMDER

6 FvITTVIDHE

7 RECHEADEE (csr)

8 RBETEIFIRE

9 T—UF4TN\FVR

10 BEEREWNMEELHD

BELGER

APACOEREMNRHELTLSED

| MR EDREM

2 #1 = HIFTE

3HEKENTEO. BRIBELEDTKEE
4 RHFEMOER

5 RELI-ERES

6 Fv)TTITDHE

7 RIE IS IR R

8 RIBEVOHEANDELE (csr)

9 J—IFA4TINTUR

10 BREWNMEELH D




BN T3

top 3 EVP drivers

AOBEERTEGHESNT= EVP

EZ S
01  EB&/&H
02 BREF/AEHSR/ TOMEE
03 HEM/Eick RS
04  ANIWRTT/R—LTT7/LZE
05 T1EHBIE/Y—ERE
06  Eatt/E/INSTE
07 EERX/THE/EEE
08 ER/FZzM
09 &

10 ErR/RER

1

BHMERMEEFTALTLS

2
MBEFRENMEETHD
BHGEMEERALTVS

REKENSL BREENTEELTLD
faEkKENSL BREENEERELTLD
5 KENSL BREENTRELTND
REKENSL BREENTEELTLS
e KENSL BREENERELTLD
RAICO-2REL-ER#EEAHS

REKENSL BREENTEELTLS

3

HBEKENSL BREENTELTLS
EKENSL BREENTEELTLS
5 KENSL BAEENTEELTNSD
BHFGEMZEERALTLS

B EMZEERALTNS
BHBARENMEETHD
BBRENRETHS
REICO-2REL-ERESLAHD
BHBARENMEETHD
BHBERENRETHS

a0



ERB WK ET 7

BEOE v T2 - AT i-MT B

12

ExE
ETTJ1ILA
BE
FPATSAEE
KiFh-7" 199" A
hBAbR%

B L-(TORAY)
TR
BAKIEETE
=E5ZHIL

SVONOUAWNF Y SJ

BHE by T .

PBE

INFY =
Y —
EXTJ1)LA
FVv.J)>

WEEERR
Sapr—f

{24 =T Y2
mzS

CHRRENR]

M

N
VO NOUTEWN K Y N

2020

B/ BERR/MMES

BHIfE{FPr (HITACHI)

40% 15%
40% 14%
40% 15%
38% 18%
35% 22%
33% 15%
31% 16%
29% 23%
27% 25%
26% 21%

2020

43% 14%
41% 14%
40% 14%
39% 16%
38% 16%
36% 16%
35% 21%
34% 17%
33% 21%
32% 17%

BHE@=
VADEIR)...

PP Addr )

BHE(@=
WADEIR)...

2 B 2 ol ol S

&

N|
©ONOUID WN =\ V

BHE

6OVENOUTDWN Q\\\]J

E by ThE : B&R/RK

=

BE/AHD

e ll—
FUZIR=ILT1 2R
1R 1—=

FHE

RIFib-h7~ 157" R
=EVAVAN

sz (>

bw TR £R/RR

T

T&DR—ILT 1 TR
=HFEFEERSA
=HEERFG

#H31FFG

BABK
=ZURIMFU1IG
SOMPO#-I7" 17" A
AUwWOIR

DT

FHIESH

2020

45% 10%
40% 12%
38% 15%
36% 16%
36% 17%
35% 22%
29% 18%
28% 25%

2020

37% 17%
29% 19%
27% 21%
27% 29%
26% 31%
25% 31%
25% 28%
23% 24%
22% 34%
22% 34%

BHE(@=
WADEIR)...

dd44pr 44>

BhHEM@=T
WADEIR)...

[ 2 2 2 S B o o N o



SE U - Wk 7 R

HE by THRE & s
BMHE v T1hE . BR/FHM
i B BHE@STT _
- & 2020 VWADEIR)...
= Z2E) 42% 16% A ' ’ s
2 HAEMZE(AL) 37% 22% A 1 JUFIbY 35% 20% A
3 JREARA 339 299 A 2 hBAbR% 33% 15% ¥
4 JREE 33% 21% A 3 ELA(TORAY) 31% 16% \
5 FUMARESHE (RAUM) 31% 26% ey 4 JFEi-h7 40" R 29% 17% A
6 Eﬁ;ﬁHD 31% 28% A 5 =T U7 29% 21% v
7 EEAHKE 30% 23% A & 7L'!‘I\I z'%j:’ 27% 28% A
8 ERIUIL-T 28% 19% A 7 ERRE 27% 21% A
Coll s 27% 30% 7Y 8 B?E%Euﬁ (18 : 1B EE) 26% 25% v
10 A 27% 21% A 9 =BIr=h 26% 21% A
10 ARPRAX 26% 24% A
% J_ﬂ-_ W AN . 34 * AN\ oA =] - ! X e "
by TR : R R by TR : EHRBIE/ L A%
25 BHE(B=7c _—
SR o 2020 VADEIR)...
1 R3IYEEE 41% 17% ¥
2 PAS A 38% 16% N o el e v
3 BxE4EFR (HITACHI) 38% 16% A 3 LITST e e 20 A
4 SHEHEH 36% 19% a 4 HEi g; of’ o A
5 7R>%/(HONDA) 36% 19% - il 2 % 180/0 A
6 j‘ FEZ R 35% 20% i S 31% 18% A
7 IHI 32% 16% - 6 BELE 30% 19% v
g8 == E— i 7 BAZEEE (NTT) 30% 21% v
9 JRW(IMARAERR) 30% 20% 2 . Bleoa ok new
10 >V — % 23% o 23% v
= 3 30% 23% 2 10 Ayt onons .

M



SE U - Wk 7 R

HE by T ¥ B/ ABE/FEE

= g
77
1
2
3
4
5
6
7
8
9

10

a0

=

TOTO
JREHA

JREEE

LIXIL

FUNTREERE (ORI
FAEHD

AAAE

IFER-MT 409" R
BRII—T
BKIEFETE

OB (E=r
2020 WADER)...

38% 15% A
33% 22% A
33% 21% A
33% 19% A
31% 26% new
31% 28%
30% 23%
29% 17%
28% 19%
27% 25%

2 N

SEHE by ThE  Bt/E/NGoE

- N
OVwONOUTAEWN K Y N

=

FEIEE
H20UF-U >0
—EGE

1A~

=HE

FREE

FLEL

WL\

tJ > &77-HD
J7—XARUFAUD

2020

36% 21%
33% 17%
31% 24%
29% 25%
29% 19%
28% 22%
28% 20%
25% 26%
21% 31%
21% 32%

BHEM@E
WADEIR)...

4dd4dPp 44> P> D)



SER O Lk

ERPINES ICBHE@BECWVOADEIS)

E: B&
2020

>
i

B/

EX/ETREMEE
%E NP - RRERRE
e
.
o B/ Ee
0 BREE-t =
. BREN—O 0] gy EREFUE/EEE
SRYFRR

) AMY-E°2
25
&

=AM ZHE =0

a0

DHEHNATNELNDE
(. EBFEEEUTLLS A%
([CEREIESNTULWBTEENZ
DEFR(CEZLFIBLTNLS
CEEBIRUTULET

BV ADEISH SN
E57(E @<AE&9T£
NERTENZ<FIBLT
m5_&€§bi?




e IE

PRV 5 T

NIVAT T [IR— LT 7 e

oA DRIE

{ELN

=
B g2 1)L
FTATIR
HRIF-AT 497" A
MEALRK
E|(TORAY)

I7-OA—4—

YUSZ BE=T (Nitto) RIS BErEIER 01

BAFEUR
—FAFE
&£ TELRZAE =0

a0

ELRHEDS (3
NERAAE & UTL S —f%(CER
HENTWBZEZBIRULT
WET

BETmWADEISE, filft%E
HMoTWBEEIZULRERT
(=L EBSANEN
ECEDy: &RUCHE
9,




e IE

RB&/8RH

oA DRIE

{ELN

At

RN S )

s —

FHIIR=ILT A TR

7ot

JHh3-5

FEG-NT 100 A

BHF/\A
SR>

&

a0

TERGERAE

ELRHEDS (3
NERAAE & UTL S —f%(CER
HENTWBZEZBIRULT
WET

B0 ADEIER. HtE
HMoTWBEEIZULRERT
(@=L EBDSANEN
ECEDy: &RUCHE
9,




SEFUN] RN EE Lk ) BE

BR/ARE SR/ hEE
>
&
JISFVYZwso
V=—
EXTAILA
4 >
fﬁ B EWERT (HITACHI)
g FIEREIWERR
> tA2-THV> Se—
:L EERENST TS
= _ NEC @ R=
NOK SEEE oy =+&
ABEZFER
EEERIE AP ez _EER
HERTE 170
=+ES Ua-—
5
g
£L) EERIBAE =)

a0

ELBHE DS (34
NERAAE & UTL S —f%(CER
HMEnTWBZEZBKRUT
WET

BETmWADEISE, filft%E
HMoTWBEEIZULRERT

(=L EBSANEN
ECEDy: &RUCHE
9,




e IE

RN LRE T

ERL/{RIR
Ty
e
T&DR—ILT 4 27X
40
S) SHEERSAN |
g ~#7(EFe
i SOMPO#-AT"420"2  =FUFINehG~ s AL
= AT TRX
nER
HE .
s s=5r . S=ss
MS&AD
E—E£5&

5
==

&L TELZIE =L

a0

ELRHEDS (3
NERAAE & UTL S —f%(CER
HENTWBZEZBIRULT
WET

BETmWADEISE, filft%E
HMoTWBEEIZULRERT
[B==L\] EBSANEN
ECEDy: &RUCHE
9,




SEFUN] RN EE Lk ) BE

B

oA DRIE

{ELN

BTz
BA#Z(JAL)
TUNBRESE R \ rad OREE®
“SEFHD |
EOAs )
B L £ " 25—
L SREsESERD e Sxsn
; ST RESE
i i ExEE (B8
C NEEEs
T hEH
_-SGIR—)LT« IR (=)
ELEEY
&L TELZIE =L

a0

ELRHEDS (3
NERAAE & UTL S —f%(CER
HENTWBZEZBIRULT
WET

BETmWADEISE, filft%E
HMoTWBEEIZULRERT

[B==L\] EBSANEN
ECEDy: &RUCHE
9,




SEFUN] RN EE Lk ) BE

EiRIEM

% PELZIE DS (341t

- HEREE UTHL —hRICR
TJURZ R HME=nNTWAZEZEKRUT
NE{ERK WLWET

EL(TORAY)

i FEA-IF" 450" A ZETFUTIL

it REEH A HMEH

a Fraa EL=h ,/ A _; - :;ML’%X

= &8 (8 : FE%ED) ~ =‘; z I — BTV ADEIAR. Hift%E

U SSEEST (Nitto) FEBD . meEma o I s T,

0 o %I]‘DTU%&@.:L/T._EP“T“
E==h I=CNEDY: 2Rl CUNE

5143 ¥
2
&L TEZIBAE =Sin

a0



SEFUN] RN EE Lk ) BE

B/ B 2R
5 TEZRIHEDS = (341t
i . e
NERABEUTLLS —A%(CER
MEnNTWBAZEZSKRUT
r3sEYS GC\ETD
TAIiER BIf&EFT (HITACHI)
4 EQEHEH 724/ (HONDA)
% TURZ B
< N i _ BEEVADIAR. s
’_Tj Vs e = i
j'é ——— J%v('j\'rzkﬁ‘f'ﬁ?ﬁ)"wm\/ H>TWBEREULERT
‘ SUBARUN ==z T S ors ==\ EBDSAMNEN
. SEEn= VDY &Rl CUVE
JISETE
e WTs (ISUZU) ~_ EE
\E”EEEJE
2
= A TEZRIBAE S

a0



SEFUN] RN EE Lk ) BE

FHBE/—EX

2 TEZRIHEDS = (341t
NERELUTLLS —R/EICER
Yahoo(77—) MENTWBRZEZEKRUT
C\ED
TIS
@ g=18M NEC NTTREIE
<
3 <DDI BTV ADEIAR. Hift%E
i G eyt M>TWBEEEZEUERT
rSYZ - 3RAER ST r@gtL\J t%ﬁ*b\\&n
I=CNEDY: 2Rl CUNE
—FA¥E md /T4 £
SEZEFE (ALSOK)
2
= A TEZRIBAE =L

a0



SEFUN] RN EE Lk ) BE

HRE/ BN/
2

_~BEHHD

TOTO

-REE  , rEEs

LIXIL
qa IFER-I s TUNIRESRE ORALM) /o Ef;iﬁ ) _seo-7
i , HKAEEL
S e N S
- _

> IR REHD R =g AV DR
e RREEE AUy aA—
#) RRES i
= EkEE -

f— NEZER AF0/\DR

REEE
5
&
A A ERADAE (=18

a0

ELRHEDS (3
NERAAE & UTL S —f%(CER
HENTWBZEZBIRULT
WET

B0 ADEIER. HtE
HMoTWBEEIZULRERT
(@=L EBDSANEN
ECEDy: &RUCHE
9,




SEFUN] RN EE Lk ) BE

R 4L /EN/ NSRS
T
e
FETES
H20UF U4
g _ —EEE
?é'[ =HIE £
3 L ~ERES
=
f WL
=
TJ7—=AbBUFAUWT 27> &7-HD
oA/ TN

5
=

A A ERADAE 1A

a0

ELRHEDS (3
NERAAE & UTL S —f%(CER
HENTWBZEZBIRULT
WET

B0 ADEIER. HtE
HMoTWBEEIZULRERT
(@=L EBDSANEN
ECEDy: &RUCHE
9,




»
—

2020 employer
brand research.



HETS

HERAI—NS )TN TLEID?

201 7TFEDSURBYR T TAAN—T SRS —FLIRE. ©Z(E140
2 M40 DEIZEEICE > TEEINTULET  1EH-YDEED
L. TDOLEDZEMEICNLTELGYET,

HABRREF.FHEDEAZESEZEDIE (%) & TOEMZRHD
NI TILORE (n) [CEOTRFYET . RARDHFAREF. @F

ED50% M EENDBATESKFICECYEST, —A. BIEED3I0% (F
121570%) I EDND B AL ESR., FRREIIHFVET,

)OO OO
)OO OO

a0

15

1402 DEIZENTDEXEZEMLELTz, ZD1402D50% M, CORETEILTH
F2NEEZ-ELET FRBE (n=140/50%) FEZETEE. ERDEIX
42%~58%MDEIZHYET,

400 DEIZEENTDEYEIFML. D400 ND50% M. CODETELNTHI=L\E
BAELFET ., FBERE (n=400/50%) & BT HE. EEDEIF45% ~55%D
Fﬁﬁl:ﬁ)('Jij_o

1,200 DEIZENTEZEFELML. 01,2002 D50%H . CDTETEILNTHT-
WEEZT-ELET, FRBE (1=1200/50%) ZEET S EROHEIL
47%~53%DMEIZHYET,

FEEDBY NAPEHEYDH T ILEA400/M1200T, TNODEFRBEICKREL
EWIHYERA (EKDEBENFIL5W & 3%), £oT. 12D EDBAELIE
BICHETHSLT ALESH-YDOREERIIRZRRKI0LTHREERAFEFT,

EEDAEIZCEWNT, BHEMNIBWNEFHEBASHEEEICIE. RARAE4002 DEZE
ENEYLTONET, — A, BEEMNBBUTOREL. FNASDRHMEIZG
CTO) 1408 h 54008 DEIZF(ICL>TERHESNET,



5| S % XXk

1
https://hbr.org/2016/03/a-bad-reputation-costs-company-at-least-10-more-

6
https://business.linkedin.com/content/dam/business/talent-solutions/global/en

per-hire

2
https://www.betterteam.com/blog/employer-branding

3
https://www.slideshare.net/JWTINSIDE/culture-scape-1028-sm

4
https://www.pwc.com/gx/en/ceo-survey/2015/assets/pwc-18th-annual-alo
bal-ceo-survey-jan-2015.pdf

5
https://www.webershandwick.com/uploads/news/files/EmployerBrandCredi

bilityGap.pdf

a0

us/c/pdfs/ultimate-list-of-employer-brand-stats. pdf

7
https://business.linkedin.com/content/dam/business/talent-solutions/global/en

us/job-switchers/PDF/job-switchers-global-report-english.pdf

8
https://business.linkedin.com/talent-solutions/blog/2011/12/whats-the-value-o

f-your-employment-brand

9
https://www.webershandwick.com/uploads/news/files/EmployerBrandCredibilit

yGap.pdf



https://hbr.org/2016/03/a-bad-reputation-costs-company-at-least-10-more-per-hire
https://hbr.org/2016/03/a-bad-reputation-costs-company-at-least-10-more-per-hire
https://www.betterteam.com/blog/employer-branding
https://www.slideshare.net/JWTINSIDE/culture-scape-1028-sm
https://www.pwc.com/gx/en/ceo-survey/2015/assets/pwc-18th-annual-global-ceo-survey-jan-2015.pdf
https://www.pwc.com/gx/en/ceo-survey/2015/assets/pwc-18th-annual-global-ceo-survey-jan-2015.pdf
https://www.webershandwick.com/uploads/news/files/EmployerBrandCredibilityGap.pdf
https://www.webershandwick.com/uploads/news/files/EmployerBrandCredibilityGap.pdf
https://business.linkedin.com/content/dam/business/talent-solutions/global/en_us/c/pdfs/ultimate-list-of-employer-brand-stats.pdf
https://business.linkedin.com/content/dam/business/talent-solutions/global/en_us/c/pdfs/ultimate-list-of-employer-brand-stats.pdf
https://business.linkedin.com/content/dam/business/talent-solutions/global/en_us/job-switchers/PDF/job-switchers-global-report-english.pdf
https://business.linkedin.com/content/dam/business/talent-solutions/global/en_us/job-switchers/PDF/job-switchers-global-report-english.pdf
https://business.linkedin.com/talent-solutions/blog/2011/12/whats-the-value-of-your-employment-brand
https://business.linkedin.com/talent-solutions/blog/2011/12/whats-the-value-of-your-employment-brand
https://www.webershandwick.com/uploads/news/files/EmployerBrandCredibilityGap.pdf
https://www.webershandwick.com/uploads/news/files/EmployerBrandCredibilityGap.pdf

randstad




